
The Herald-Tribune Media Group’s new Saturday 

guide to all that is Home & Garden will target the 

Florida lifestyles of people living in Sarasota,  

Bradenton and Venice.  Renovate and embellish 

your ideas about decorating, remodeling and even 

building from the ground up!  Unearth the details 

about landscaping, gardening and outdoor design!

Regular Features:
From Old to New: remodeling, redecorating and retrofitting
The Great Outdoors: landscaping and gardening
Going Green: tips from an eco-expert
DIY Advice: ideas and know-how
Home Basics: Q&A with local experts

Home & Garden Readers:
• �Live in the finest neighborhoods – many own more than  

one home
• �Dive into major improvements, from paint and wallpaper  

to windows and roofs
• �Pamper themselves with beautiful furniture, window  

treatments and fresh flowers
• Enjoy entertaining at home with food and wine
• Peruse local art galleries and museums for new ideas
• Expand their tastes with extensive travel, especially abroad
• �Indulge their fashion sense with the latest styles in clothing 

and jewelry
• �Patronize the symphony and ballet and support local  

arts institutions
• Stay fit with yoga, Pilates and workouts at the health club

Market-wide Coverage*:
Your Home & Garden advertising 
schedule will reach 298,000 readers 
in Sarasota and Manatee counties.  
That’s 52% of all adults, including:

• �55% of people with household 
incomes of $100,000 or more

• �64% of people in homes worth 
$500,000 or more

• �68% of college graduates

Space Deadline:
5 p.m., Monday prior to publicationTo advertise, contact your Herald-Tribune marketing consultant or 

Paula Salgado at (941) 361-4151 or paulasalgado@heraldtribune.com

Q:Do people decorate differentlyduring a recession?
A: I think it means a lot of people trydoing things for themselves. Butsometimes that makes them bold.Maybe they’ll get a DIYVenetianplaster kit at HomeDepot.

Q:What good, cheap spruce-up ideascan you give?

A: Spendmore on stuff you’re goingto have for a while versus stuffthat’ll see you through a transition.If you’re a college student, go toIkea and get cheapy stuff. If you’reolder, take $3,000 to buy somequality furniture, then chintz out onthe other stuff.

Q: Besides painting, what’s the bestway to update a space forlittle money?

A:Work on yourlighting! If youdon’t have a dim-mer in your house,you’remissing out. Ifyour lighting is too harsh,all you’ll do is look at thecracks in the wall.
Q:And doesn’t decluttering help aspace look better?

A:Yes, it can change the whole flowof a room. I have this law that if Ihaven’t used a piece in sixmonths,it goes.

Q: Besides Ikea, where can I scorebargain furniture?

A:Hotel resellers are fascinating. Ifyou can get past the fact that some-one else’s butt has been sitting ontheir chairs, the quality of the furni-ture is amazing. You can find con-soles, chairs and lamps.
Q: “Design on a Dime” often featuresDIY art. How I canmake a budgetmasterpiece?

A: Buy great fabric and stretch itover a frame, or take vintage rockT-shirts and frame them. Or turnfamily photos into AndyWarhol-style portraits on a computer, thenprint them out and frame them.
Q:Anything people shouldn’t trythemselves?

A:When it comes to electricity orplumbing, if you don’t knowwhatyou’re doing, leave it to the pros.But whatever you try at home,educate yourself. Be prepared fortrial and error.

Q:How can I throw a stylish partywithout blowing big bucks?
A:You could do a party with a colortheme. Do a red party by switchingall your light bulbs to red, havingeveryone dress in that color andserving bloodymarys and sangria.

Q: Is cheap the new black?
A: I think cheap is verycool. It’s very real tosay, “I made this for$10.”

— Frank Fontana, hostof HGTV’s “Design
on a Dime”

LIVING

Fine design
on a budget

By MARSHA FOTTLER, Correspondent
There’s an adage that insists “a new love puts to flight an old,” and that’s prettymuch themotivation behind

Sarasota homeowner Scott Brann’s decision to sell the home and garden he has lovingly and superbly

renovated for the past eight years.“Basically, I can’t do anymore to this piece of property,” said Brann, who is the owner of Lux-Art Silks and

Christmas Traditions in Sarasota. “I’m itchy to try something else. Formy next project, I want a smaller home,

a bigger yard and amore contemporary style of décor.And Iwant to be able to construct a huge greenhousewith a fountain in themiddle of it.”

An enviable lighted greenhouse, cleverly concealed by trees at the
back of his two-thirds-acre lot, is the last new thing Brann added to
his current home.
Other outdoor amenities in Brann’s three-tier backyard include

a swimming pool, spa, fountain, 4-foot-deep koi pondwith 36
fish, tiki bar, grilling area, decks of varying heights foroutdoor dining and relaxing, outdoor sculpture, and lushgarden rooms that are exquisitely landscaped. Brannadded some 60 trees to the existing collectionof old oaks already on the land—mostly palms,
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Modern furniture doesn’thave to mean uncomfortable
What to plant in the shade?Howoften to water the lawn?Andwhen to prune the plants?These are the questions thathomeowners want answered.Charles Reynolds offers up tipsweekly on how tomake yourFlorida gardens grow.
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When should youtrim your palms?

Modern furnitureis everywhere youturn, but how do youavoid boxy furniturethat feels like you’resitting on a concreteblock. Designersoffer suggestions.
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IANE TENNANT, HOME & GARDEN EDITOR, 361-4810, diane.tennant@heraldtribune.com

O U T D O O R

HOME BASICS

*Source: Scarborough Research, 2008.
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Ad Size	 Rate
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3/4 Page (10" x 15.75")	 $2,667.44
2/3 Page (8.308" x 17.5")	 $2,806.65
2/3 Page Vertical (6.617" x 21")	 $2,427.64
2/3 Page Horizontal (10" x 14")	 $2,427.64
1/2 Page Vertical (4.924" x 21")	 $1,891.46
1/2 Page Tall (6.617" x 15.75")	 $1,891.46
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1/5 Page (4.924" x 8.75")	 $820.10
1/6 Page Vertical (4.924" x 7")	 $658.10
1/6 Page Horizontal (6.617" x 5.25")	 $658.10
1/6 Page Banner (10" x 3.5")	 $658.10
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